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ABSTRACT 
Whether it’s a streaming Netflix account, Microsoft’s “to the cloud” commercials, or online 
webmail and banking – the topic of the “cloud” has moved from enterprise geek-speak to an 
everyday consumer discussion. 
Consumers are generating more content now than ever before – every minute, 36 hours of video 
is being uploaded on YouTube. Analysts predict that by 2013 the average household will contain 
four terabytes of personal content. 
Dan Putterman founded Cloud Engines in 2007 with a mission to change the way personal 
content is stored and distributed over the Internet by allowing consumers to build their own cloud, 
rather than be tied to hosted services that often are encumbered with recurring fees and rigid 
terms of service. 
During his presentation, Dan will focus on the explosion of media content (personal and 
commercial) and the ecosystem of devices and companies growing with it. He will explain how 
the “personal cloud” relates to business, consumers and those creating, editing and producing 
rich content.  Additionally, Dan will paint a picture of the future that puts all of our personal 
content online. 
He will make sense of the current cloud infrastructure and look at new technology trends, 
factoring in consumer behavior and desires: research shows that consumers are interested in the 
cloud, but 88% are worried about who has access to their data. 
What does it mean to live in a developing personal cloud ecosystem, who is defining it and how 
secure and private is it? How will consumers ensure that their valuable content libraries survive 
the ever-changing formats and storage devices? Cloud to cloud backup is an emerging trend that 
Dan will highlight. Studies show that consumer use of cloud-based backup and storage sites will 
grow to more the $395 million in 2015. 
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