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Abstract

The evolution of digital media has resulted in a major influx of user-generated digital photos, music and
videos into the home. Beginning at the PC, consumers are not only creating, but also sharing their content
via multiple sources, including TVs, PDAs and more. Meanwhile, consumers are also dealing with a
significant rise in premium video distribution over the Internet.

The result is an abundance of personal digital assets requiring advanced management and storage.
Consumers not only want easy access for sharing and distribution, they also want the assurance that their
assets are protected and backed up in the case of system failures, crashes and loss of data.

Luckily, personal home storage has been evolving at an equal pace. The market now offers a variety of
options — from network-attached storage to "smart" home servers — for protecting, accessing and sharing
digital content with friends and family at home or on the go. These products also provide an interesting
platform for premium video distribution services.
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